
how to sell art on Facebook 
advanced group course 
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module 2: your website &  
FB goals
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sales funnels

image by Nichole Kelly
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simple funnel: landing page, 
conversion page, tracking
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understanding traffic with  
Google analytics
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example goals for your web page

• newsletter opt-in 

• inquire about a commission 

• class sign up 

• ecommerce sale
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example newsletter opt-in page
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http://www.melissadinwiddie.com
http://www.kellyraeroberts.com


example commission landing 
page - AnnRea.com
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http://AnnRea.com


Melissa Dinwiddie’s course pages
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Sarah Stone ecommerce page
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http://sarahstoneart.com/product/anomalous-eggs/


the EdgeRank algorithm: 
why your stuff isn’t seen
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engagement that works

• image posts 

• contests 

• giveaways 

• name-that-art
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begin with your story



image posts

• include links in your image description 

• Facebook image quality can be maintained 
by uploading only .gif, .jpg and .png file 
extensions at a 4MB (megabyte) maximum 
per file. 

13



WIP posts
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Toot your own horn
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Vashti’s auction promotions
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contests & giveaway ideas

• Name that art contests 

• Location for a new show 

• What should I draw/paint/make next?  

• Submit a photo to be painted 

• Potential prizes: prints, t-shirts, calendars with 
your art or postcards/small originals
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Promoted Posts
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design series of posts that leads 
to conversion
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https://www.facebook.com/Artist.Photografia


module 2 homework

• pick one goal for this course 

• create landing page & tracking 

• come up with 4 - 5 FB posts that lead up to 
your landing page 

• add your website to the spreadsheet, and I 
will look at your goal flow to make sure it 
makes sense

20


