
how to sell art on Facebook:  
the advanced group course
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module 3: assembling your 
advertising content
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FB ad options
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• newsletter opt-in 

• inquire about a 
commission 

• class sign up 

• ecommerce sale 
!
!
 show opening



effective image ads
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test lots of images
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“To Hell with the Art World” - 
Good titles
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http://gapingvoid.com/2013/12/05/artbasel-lifeisshort/


How to write good titles
• What it is & why they should care 
• List titles 
• Keep a swipe file
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FB ad targeting

• age – art collectors are older and educated, 
mostly female 

• locale – local showings, art fairs 

• target your fans, target friends of fans 

• affinity interests – what do people who like 
your art also like? Target them 

• create specific ads for each target
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Picking targets based your art and 
your FB Insights
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who is your target audience?

• native hawaiian art = people in hawaii, over 
30, college degree 

• fantasy art = people interested in fantasy, 
science fiction, RPG, etc 

• pet art = people in your city, interested in 
dogs or cats, fans of certain pet charities 

• monster art = fans of comic books or 
specific comic pages
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module 3 homework
• create Facebook ad for your desired goal 
• at least four headlines 
• at least four images 
• at least two versions of ad copy - remember 

your call to action 
• I’ll review ads over the weekend so you can 

start uploading them Monday
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